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Workshop 1.5   TEACh (Teaching European Active Citizenship)
by Radu Szekely  and Lisa Vernon
Theme: Sustainability for Grundtvig courses
Thursday 28th October 2010, 15.15h-17.00h

Ice breaker 1: 
Step 1: Write 1 thing you are very good at on the post-it in your mother tongue and stick it on the flip chart. 
Step 2: Pick one post-it and try to find the person who wrote it 
Good cooks / project management / driving fast / jewellery making / talking / ...
· Aim: bringing people together
Ice breaker 2:
Step 1: Draw your own picture and write your values around + where you got these values from
Our values come from our family, friends, work environment, partners, cultural context, faith, ...
· Teachers from different countries mostly have a set of values in common.
Theory: 
Our values are the forces that make us move. Therefore this course on active citizenship starts from the values of the participants. The TEACh course has taken place 12  times (3 times cancelled)
Characteristics:
-	Needs based course (centralised course)
-	Practice based approach (“What would you like to change in society?” Last day they campaign for something)
-	Physical context (location): is very important, can also be a barrier (eg access). Important to tell them in advance (4 star hotel or a shared flat)
- 	Time: when it is easiest to be away from work, eg Thursday –Tuesday, then they loose less working days
-	Course design: Flexibility (Carnival in Venice, but everybody stayed)
-	Course materials: useful, not too theoretical, not too much (if they want more, they stay in touch to ask you to send it)
-	ECTS: recognition certificate: transferable credit: equivalent credits for the work that has been done
-	Evaluation & feedback: ask the participants to evaluate the course and 6 weeks later the course provider asks again what they remember and what they still use. The compiled feedback is returned to the whole group of participants.
-	Marketable: word of mouth has been the best promotion / website: course graduates are on the website “Alumni page”: future participants can see who has already attended the course. They didn’t have to cancel too often: good image of the course

Problems: 
-	Booking hotels in advance: not necessary because they do it in the volk high school where they can sleep on sight. 
Marketing: 
-	Make the topic clear, define clearly the target groups (too experienced)
-	Support and guidance for grant application
-	List of learning objectives
-	Clear picture of the staff: 3 photos of 3 trainers with their background

How do you validate learning outcomes?
The process starts before they come to the course. The participants are asked to send their objectives, what they would like to learn. Then they look at the “distance travelled”. The participants are asked to answer certain questions every day. 
The allocation of ECTS is not linked to the actual learning outcomes, but only to effort. 
NA’s and the EU Commission recommend to use Europass.
As for the course recognition, there is the GRU  national award. At  EU level there is the star project abd the European Association (people have to propose themselves to be selected)
(minutes: Renilde Knevels)
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